


Kdo jsme

Brnénska softwarova firma s globalni plsobnosti, zalozena v roce
2004, bez ciziho kapitalu a stabilné ziskova od prvniho roku.

3 kontinenty 100 zemi
5 kancelafri 1,000 partneru
200 zaméstnancu 7,000 zakaznikl
25,000 aktivnich webu
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1. Customer Journey
2. Content Marketing
3. Lead Scoring
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Customer journey mimo Google

]‘Z?/L “-%Démedidl@i;

. o gete
KREATIVNI SVET Rozvoz Jidla ve Vaiem wmes




Customer journey mimo Google

radius”

Discover Business Software Reviews from Real Users
IT Central Station

= Search all of TrustRadius... Q Unbiased reviews from the tech community

29,000+ in-depth Software Reviews and Ratings from 57,000+ community members

A DiscoverCloud

Tools for Business

62,000+ Business Software Reviews

Compare the best business software with G2 Crowd’s industry-leading review platform

alternativelo

Find Software h Review Software Crowdsourced software recommendations

se our assistant to find the right software £ Share your knowledge with others




Customer j

ourney mimo Google

G2 Crowd Grid for Web Content Management Software

G2 Crowd helps you select the best Web Content Management Software product for your business. The G2 Grid rates products based on
the Web Content Management products customer satisfaction and market presence. You can select any of the products for 8 more detalled
Web Content Management comparison. Only products with 10 or more reviews are shown In the Web Content Management Software Grid.

G2 Crowd Grid™ for Web Content Management Grid™ Seoring
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Customer journey mimo Google

Software Reviews by Real Users

Company Size:| Al Company Sizes

Content Management Systems
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SEO for Trustradius:

% All-in-One Marketing | | xeCommerce |

Insert 2 secondary categories Secondary Categorles

Select up to two secondary categories

Expand your competitors list — for every new competitor

Which products does Kentico most frequently compete with? Please list at least three below.

Competitor #1* Drupal
Competitor #2 * Evog Content

Competitor #3 * Joomla!

Have a complete product description include all informations.



SEO secret for Trustradius and G2Crowd:
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Search for possibilities:

Google:

*competitor name™* review/reviews
*competitor name* competitor/competitors
*competitor name* online review/reviews
*competitor name* alternatives/alternative
Best *your_main_keyword*

Best *your_main_keyword* solution
*your_main_keyword* comparision

8 CyberGhost



Search for possibilities:

CDN Reviews Free Public CDNs = Popular CDNs = CDN Comparison

Popular Content Delivery Networks (CDNSs)

Like any other product, CDNs provide different services. However, the same basic principle is
consistent: data is copied to a large number of edge servers and served quickly when needed.

CDN77

One our favourite CDNs. Excellent coverage with no restriction on the

number of websites like other CDNs. Get setup within minutes, no DNS

changes or manual configurations necessary. CDON77 ensures your website is CD N 77.con
safe and secure. Pay-as-you-go prices starting at $49/TB. Content Delivery Network

MaxCDN

At only $79 per terabyte of transfer, MaxCDN is one of the most popular CDN

nroviders in the indiistry. With MAXCDN vorr set nowerfiil control nanel free



Search for possibilities:

¢’ SimilarWeb
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Takeaway 2:

Customer journey za€ina tam, kde zakaznik chce uspokojit své potieby.

| mimo Google!
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Lead Scoring Marketing Automation Email Marketing Personalization
https://youtu.be/dEVavinLQbg https://youtu.be/dFZSSYsxElo https://youtu.be/8bmS8j-qtOk https://youtu.be/RyGDoLTxvkg

g 'D“L%EICE ;

WEB

ANALYTICS

Contact Management A/B Testing Web Analytics
https://youtu.be/DCxYuKqzk8g https://youtu.be/-KhOXCKoNvU https://youtu.be/2xg6_9aFCd0



First position on YouTube worldwide

Filters ~

DATA CENTER *

EXABYTES

Vastedger B TR

Have you ever wonted
your website to be
ronked top 3 in the
GCoogle search engine?

YOII - marketing automation

About 103,000 results

=)

Cisco Premier Partner (
M by VastEdge

42,461 views

With Experts Working Together

Businesses Can Expect Rapid Growth

Internet Mkt Class $298

B by A1 Business Pte Ltd
14,113 views

SG Internet Marketing Class,PIC 60%
Small Class, Free IM Guide,Call Us!

What Marketing Automation is & How to Use It

by Kentico

2 years ago - 14,124 views

Watch the updated video here: https://youtu.be/BLLSCIIYC34 7 minutes to leam
everything you need to know about marketing ...

HD | CC

Definitive Guide to Marketing Automation

by Marketo

2 years ago - 3,443 views

You've probably heard of marketing automation, but do you know what it really is and
how to go about determining if it's a fit for

The Difference Between Email Marketing and Marketing Automation

by Gleanster Research Youtube Channel

3 years ago - 3,076 views

Visit http://www.gleanster.com for complimentary access to best practice research
on Marketing Automation (including vendor

Youlll®

lead scoring

About 52,400 results

What Lead Scoring is & How to Use It

by Kentico

2 years ago - 7,182 views

Watch the updated video here: https://youtu_be/HWelM30X2cXM 4 minutes to leam
everything you need to know about lead ...

HD CC

Como fazer um bom trabalho de lead scoring - Contetdo e Marketing
by Rock Content

1 year ago - 1,452 views

Aprenda nesse video comao montar um bom sistema de lead scoring, que ird ajudar
muito seu time de vendas e marketing a ndo ...

HD

Predictive Lead Scoring Webinar

by Salesfusion

1 year ago - 371 views

Find out how B2B marketers are using predictive analytics to acguire a better
understanding of their buyers and gain a competitive ...

HD

Hubspot Lead Scoring Tips and Basic Overview - Hubspot Consulting
by Dustin DeTorres

1 year ago - 535 views

nttp:/www.idigitalstrategies.com Hubspot Lead Scoring is something that many
Hubspot customers never get to, they do it wrong ...

Lead Scoring Release 2 Tutorial

by EloguaChannel

2 years ago - 6435 views

This video presemation describes the Lead Scoring Medel feature imroduced in
Release 2 (June 17, 2012) of Elogua 10.
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Lead Scoring Marketing Automation Email Marketing Personalization
8,495 views 26,047 views 10,448 views 6,066 views
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Contact Management A/B Testing Web Analytics
1,479 views 14,588 views 8,280 views




Comparison of views with “competitors”

“‘Marketing Automation”
Kentico: 26,047
Loopfuse: 18,035
Pardot: 9,514

Marketo: 8,908
Dreamforce: 8,162
Hubspot: 4,195

“Lead Scoring”

Lattice Engines: 10,646
Kentico: 8,500

Elogua: 6,540

Infer: 7,174

Marketo: 1,171

Pardot: 904



How did we achieve this?

Metadata

Subtitles

Social Activity

Playlist

Link to Other YouTube Assets

Embedding Videos on Pages with Related Content
Channel Management

Backlinks

O No Lk WM

http://www.cmswire.com/cms/digital-marketing/how-we-topped-youtube-search-results-
026402.php



http://www.cmswire.com/cms/digital-marketing/how-we-topped-youtube-search-results-026402.php

Takeaway 3:

Vytvofite zajimavy obsah a pfiméjte uzivatelé, aby vam zanechali kontaktni Gdaje






Explicit (Demographic)
Scores Show How Well
the Leads Fit Our
Business

Location

Job Title
Company Name
Company Size

How well a lead fits our business

O 0000
i i i
000 90
i o o o
Lead’s engagement with our business

Implicit (Behavior Based) Scores
Show How Well the Lead Engages
with Our Business

# of page visits
# of website visits
Conversions...




Explicit (Demographic)
Scores Show How Well
the Leads Fit Our
Business

Location

Job Title
Company Name
Company Size

How well a lead fits our business

F=30|E<50

B4
F=20|E<50

C4
F=15|E<50

D4
F<15|E<50

F=20|E=50

C3
F=15|E=50

D3
F<15|E=50

A2
F=30|E=60

B2
F=20|E=60

C2
F=15|E=60

D2
F<15|E=60

Lead’s engagement with our business

Implicit (Behavior Based) Scores
Show How Well the Lead Engages

with Our Business

Al
F=30|E=70

Bl
F=220|E=70

C1
F215|E=70

D1

F<15|E=70

Hot Lead

Warm Lead

Cold Lead

# of page visits
# of website visits

Conversions...



Explicit (Demographic)
Scores Show How Well
the Leads Fit Our
Business

Phone Number 10
Company Name 5
Company Email Address 5
Country 0-15

\

)

f

Data — maximum 35 point

Traffic source - Direct
Traffic source - External Search

Traffic source - External Search incl.

"kentico"

PPC Search Network Campaigns
Number of Visits to Website
Number of Page Views
Number of Page Views
Number of Page Views
Number of Page Views

Visit to the "Purchase" Page
Visit to the "Order" Page
Download of Assets

Internal Search

Kentico Newsletter Subscription

Lead Nurturing Email Click
Video Play

Personal Demo Registration
Hosted Trial Request
Hosted Trial Actual Usage
Download Trial Version
Download Free Edition
Install of Trial or Free Edition
WWAG Installation
Webinar Registration
Webinar Attendance
Become a Partner

Partner Registration
Training Requests

OO, W NO

)

Implicit (Behavior Based) Scores
Show How Well the Lead Engages
with Our Business

— Activities — unlimited pts.




www.kentico.com

Actions Full name

F @ & Jimjamespiia

Z ajay asthana

s dipal gandhi
=l Matthew Sandstrom
ZF Joyce Lam

Z o Dusan Curtniéek
& g Michael McNally
& g Graeme Ashworth
Z Andy Solomon

Z Brandon Mr

swathi reddy

Z John Zylstra

Z o Muthu Melmangalam
=l Liza Coats

ZF Olavi Sandell

Z o Justin Zimmerman
& g Vinson Teng

& g asdf sadf

Z Omid Abasi

g
&
R R R R R R R R R TR R R T

@
&

Rahul khorgade

Company name

Cogent Communications (Geolocation)
pretium analytics

Verizon Internet Services (Geolocation)
Kentico

Videotron Ltee (Geolocation)

ATAT Wireless (Geolocation)

Cogent Communications (Geolocation)
Ridgeway

CirsiumSoft, LLC

Spark Mew Zealand {Geolocation)

Honica

Marsh & Mclennan Companies (Geolocation)
Green Hat

Cogent Communications (Geolocation)
Cogent Communications (Geolocation)

AT&T Wireless (Geolocation)

Telus Communications (Geclocation)

Cogent Communications (Geolocation)

Caontinental Broadband Florida, Inc DBA WebUnited (Geolocation)

E-mail
Jamesp@i=
ajay @ gl ¥ -

dipal.gandhi@r==s"
matthews@i
Jlam@f,
¥Ctvrt05 @
mmcnally @4
grasme.ashworth@i
andy.solomon @i .
brandonrobinson8l@e=a i
swathikudumula@{z-=
John@|
muthu.melmangalamsankaran @
lizac@y =

osandell@yp o o

Justinzimr@( .
udeltago@l .

asdf@s

texas_auto@:y .

rahulkhorgade@dg =

Phone number

Country

usa

usa

USA

U5A

Canada

USA

US4

United Kingdom (Oxfordshire)
usa

USA (Texas)

MNew Zealand {Canterbury)

Canada (British Columbia)

Australia (Victoria)
Usa

USA

US4

Canada (Quebec)
usa

USA (Flarida)

Created

3/30/2015 2:50:17 PM
3/24/2015 £22:03 PM
4/1/2015 7:50:11 PM
3/11/2015 &01:58 PM
5/7/2015 8:35:21 PM
1/21/2015 &54:33 PM
2/2/2015 6:37:41 PM
11/13/2014 9:56:21 AM
5/10/2015 8:45:35 PM
12/2/2014 3:25:27 PM
4/20/2015 7:00:26 AM
11/20/2014 91923 PM
2/2/2015 5:28:14 PM
4/28/2015 £:20:12 AM
12/15/2014 3:.42:53 PM
4/2/2015 8:33:00 PM
10/24/2014 217:29 PM
4/22/2015 &38:13 PM
12/10/2014 5:27:07 AM

5/14/2015 %0748 AM

Zone

HOT (Al)
HOT (AL)
HOT (A1)
HOT (AL)
HOT (Al)
HOT (A1)
HOT (A1)
HOT (Al)
HOT (AL)
WARM (B1)
WARM (B1)
WARM (A2)
WARM {C1)
WARM {A2)
WARM (AZ2)
WARM (A2)
WARM (B1)
WARM (AZ2)
WARM (B1)

WARM (B1)

Total score
159
119
115
115
111
107
106
103
100
112
108
107
107
105
104
102
101
100
100

100




www.kentico.com f

= Actions
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad
Zad

Full name

Petr Passinger
Lukas Mehnert
Pavla Cadova
James Tait
Raobert Pinkas
Pavlina - test
Meri Kukkongn
Petr Palas

Tomas Rozsnyo

Chris Cairns A

Scott Burgess

John Swanson C

Candice Swanson
Troy Fulton
Oldrich Januska

James Hart

Stuart Davidson A

= Actions

AR N N A I R N S N S I S A S A SR A

Title

Landing page 'Home'

Contact visited special page '/partners’.

Landing page 'Home'

Contact downloaded whitepaper 'iMedia-Article-KenticoVsHubspot',
Landing page 'Home'

Contact visited special page '/purchase'.

Contact visited special page ‘/Purchase/Configure-And-Order'.
Contact visited special page '/purchase'.

Landing page 'Home'

Landing page 'Home'

Landing page 'Home'

Newsletter opened 'Kentico Site of the Year 2015 - Don't Miss Qut!’

Contact opened newsletter issue Kentico Site of the Year 2015 - Don't Miss Out! (Kentico Newsletter).

MNewsletter opened 'Kentico Site of the Year 2015 - Don't Miss Qut!’

Landing page 'Home'

MNewsletter opened 'Let's Get 2016 Started!’

Contact opened newsletter issue Let's Get 2016 Started! (Kentico Newsletter).
MNewsletter opened 'Let's Get 2016 Started!’

Contact visited special page '/Purchase/Configure-And-Crder'.

Contact visited special page ‘/Purchase/Configure-And-Order'.

Contact visited special page '/purchase'.

Type

Landing page

Special page visit
Landing page
Whitepaper download
Landing page

Special page visit

Special page visit

Special page visit
Landing page

Landing page

Landing page

Opened newsletter e-mail
MNewsletter Open Distinct
Opened newsletter e-mail
Landing page

Opened newsletter e-mail
MNewsletter Open Distinct
Opened newsletter e-mail
Special page visit

Special page visit

Special page visit

Activity time
1/25/2016 4:29:28 PM
1/22/2016 3:28:38 PM
1/22/2016 3:27:34 PM
1/22/2016 6:09:32 AM
1/21/2016 2:33:18 PM
1/21/2016 1:27:38 PM
1/21/2016 1:23:22 PM
1/21/2016 1:23:02 PM
1/21/2016 1:22:55 PM
1/16/2016 8:04:16 PM
1/13/2016 6:00:08 PM
1/12/2016 5:03:31 PM
1/12/2016 4:38:29 PM
1/12/2016 4:38:29 PM
1/7/2016 1:58:13 PM
1/5/2016 5:13:24 PM
1/5/2016 2:55:21 PM
1/5/2016 2:55:21 PM
1/4/2016 6:33:06 PM
1/4/2016 6:32:26 PM

1/4/2016 6:30:37 PM

Total score
805
640
632
524
507
482
461
450
435
430
420
342
319
313
298
285

268




Vysledek

Marketing se soustiedi na oboji — kvanitu i kvalitu leads a mize lIépe hodnotit zdroje
kampani

Sales pracuje efektivnéji s leads, zaméfuje se na ty nejkvalitné;jsi

Sjednoceni Gsili marketingu & obchodu

Vylepsené planovani

Zvyseni poméru leads k obchodnim pfilezitostem



3 B2B Online Marketing Quick tips

 Attend a Semrush Webinar and take your free trial:
* Go to domain vs domain advanced mode and compare you vs your competitors
* Search for new keywords
*  Paid
* Organic
* Use Similarweb to find your competition
* link:www.competitor.com



Questions?

Please feel free to contact me:

lukasm2@kentico.com

linkedin.com/in/lukasmehnertOppcOsemOseo



mailto:lukasm2@kentico.com
https://www.linkedin.com/in/lukasmehnert0ppc0sem0seo

Marketing Manager for Startups (growth hacker)




g

T i
e
o L

....“u. .

w
o, o
e s

&

"

" AT T W
T

e A
B




