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3 tajné B2B tipy od Kentica



Kdo jsme
Brněnská softwarová firma s globální působností, založená v roce 
2004, bez cizího kapitálu a stabilně zisková od prvního roku. 
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1. Customer Journey
2. Content Marketing
3. Lead Scoring 



Customer Experience Touchpoints



Google je dobrý na obecné vyhledávání.

Ale úplně špatný na specialní vyhledávání.



Customer journey mimo Google
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Customer journey mimo Google



SEO for Trustradius:
Insert 2 secondary categories

Expand your competitors list – for every new competitor

Have a complete product description include all informations.



SEO secret for Trustradius and G2Crowd:



Search for possibilities:
Google:

*competitor_name* review/reviews
*competitor_name* competitor/competitors 
*competitor_name* online review/reviews
*competitor_name* alternatives/alternative
Best *your_main_keyword*
Best *your_main_keyword* solution
*your_main_keyword* comparision



Search for possibilities:



Search for possibilities:



Takeaway 2:
Customer journey začíná tam, kde zákaznik chce uspokojit své potřeby.

I mimo Google!



Content Marketing



Lead Scoring
https://youtu.be/dEVavfnLQbg

Marketing Automation
https://youtu.be/dFZSSYsxE1o

Email Marketing 
https://youtu.be/8bmS8j-qtOk

Personalization
https://youtu.be/RyGDoLTxvkg

Contact Management
https://youtu.be/DCxYuKqzk8g

A/B Testing
https://youtu.be/-Kh0xCKoNvU

Web Analytics
https://youtu.be/2xg6_9aFCd0



First position on YouTube worldwide



Lead Scoring

8,495 views 

Marketing Automation

26,047 views 

Email Marketing

10,448 views 

Personalization

6,066 views

Contact Management

1,479 views

A/B Testing

14,588 views

Web Analytics

8,280 views



Comparison of views with “competitors”
“Lead Scoring” 

Lattice Engines: 10,646

Kentico: 8,500

Eloqua: 6,540

Infer: 7,174

Marketo: 1,171 

Pardot: 904

“Marketing Automation” 

Kentico: 26,047

Loopfuse: 18,035

Pardot: 9,514 

Marketo: 8,908 

Dreamforce: 8,162

Hubspot: 4,195



How did we achieve this? 
1. Metadata
2. Subtitles
3. Social Activity
4. Playlist
5. Link to Other YouTube Assets
6. Embedding Videos on Pages with Related Content
7. Channel Management
8. Backlinks

http://www.cmswire.com/cms/digital-marketing/how-we-topped-youtube-search-results-
026402.php

http://www.cmswire.com/cms/digital-marketing/how-we-topped-youtube-search-results-026402.php


Takeaway 3:
Vytvořte zajímavý obsah a přimějte uživatelé, aby vám zanechali kontaktní údaje



Lead Scoring



Implicit (Behavior Based) Scores 

Show How Well the Lead Engages 

with Our Business

# of page visits

# of website visits

Conversions…

Explicit (Demographic) 

Scores Show How Well 

the Leads Fit Our 

Business

Location

Job Title

Company Name

Company Size

…
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Explicit (Demographic) 

Scores Show How Well 

the Leads Fit Our 

Business

Phone Number 10

Company Name 5

Company Email Address 5

Country 0-15

Data – maximum 35 point  

Activities – unlimited pts.

Traffic source - Direct 5

Traffic source - External Search 2

Traffic source - External Search incl. 

"kentico"
3

PPC Search Network Campaigns 5

Number of Visits to Website 4

Number of Page Views 6

Number of Page Views 8

Number of Page Views 4

Number of Page Views 4

Visit to the "Purchase" Page 10

Visit to the "Order" Page 25

Download of Assets 10

Internal Search 2

Kentico Newsletter Subscription 10

Lead Nurturing Email Click 5

Video Play 1

Personal Demo Registration 15

Hosted Trial Request 15

Hosted Trial Actual Usage 15

Download Trial Version 15

Download Free Edition 3

Install of Trial or Free Edition 15

WWAG Installation 10

Webinar Registration 15

Webinar Attendance 10

Become a Partner 15

Partner Registration 10

Training Requests 15

Implicit (Behavior Based) Scores 

Show How Well the Lead Engages 

with Our Business







Výsledek
• Marketing se soustředí na obojí – kvanitu i kvalitu leads a může lépe hodnotit zdroje 

kampaní
• Sales pracuje efektivněji s leads, zaměřuje se na ty nejkvalitnější
• Sjednocení úsilí marketingu & obchodu
• Vylepšené plánování
• Zvýšení poměru leads k obchodním příležitostem 



3 B2B Online Marketing Quick tips
• Attend a Semrush Webinar and take your free trial:
• Go to domain vs domain advanced mode and compare you vs your competitors

• Search for new keywords
• Paid
• Organic

• Use Similarweb to find your competition
• link:www.competitor.com



Questions?
Please feel free to contact me:

• lukasm2@kentico.com
• linkedin.com/in/lukasmehnert0ppc0sem0seo

mailto:lukasm2@kentico.com
https://www.linkedin.com/in/lukasmehnert0ppc0sem0seo





