
A/B testing in Webnode



A/B testing is a way to optimize conversion rate



How we started in Webnode

1. Multi-variant tests

2. Single-variant tests



Multi-variant test – to find “benchmark LP”







Single-variant test – to tweak “benchmark”





The slightest change can have the biggest impact



The slightest change can have the biggest impact



Do stuff that matters



Why does the same LP have different result?



A/A testing as a controlling mechanism



And the result 



Key takeaways

 Never make assumptions, what you think looks good is not 
important

 Every detail matters

 Don’t use Adwords for A/B testing

 Start your A/A test tomorrow, you won’t have to redo 60+ tests
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