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Co mé trapilo? vlab

e Velky podil manualni a opakované prace
e Lepsiprehled a kontrola nad ucty

e Reporting PPC kampani



| loni na PPC Campu jsme fesili... vlab

Karel Theodor Borovicka
RN 24 cerven 5

Hoj, predpokladam, ze vsem, ktefi odeslali na #supermetrics navrh na
#sklik rozsireni, dostali odpoved ve stylu: sorry, mame jiné priority.

Tak jsem jim poslal mail, jestli nam daji programatorske podklady, at' si to
muzZeme udélat sami a oi to "jen" zahrnou do rozsifeni. Drzte nam palce (&)

Mikael Thuneberg Pro: Karel T....

Hi Karel,

Thanks for the feedback, great to hear you like the add-on! If you have a sec, please
send 5 stars our

way: hitps://chrome.g

'Naareaddingmdata sources mmiantlyandcantaka Sklik into consideration. But
most likely, it will take a long time to get it added, as it is a local one and we prioritize
sources with more broad appeal.




Jak jsem na to Sel? ulab

e Doplnék do Google Spreadsheet

e Scripty



Priklady, kdy jsem automatizaci vyuzil: ulab

1. Reporting (vyvoj KPI)
2. Notifikace pri nizkém stavu kreditu
3. Import nakladu do Google Analytics

4. Prace s naseptavacem klicovych slov



vlLab

1. Automatizovany reporting do GS



Automatizovany reporting (meésicni)

Account Nazev uétu Difference MoM (%

Start date Total price Number of conversions Value of conversions i
01-2016 3923 41 3233
02-2016 6936.2 56 3987 26.79%

03-2016 5864.7 3766 -18.27% -16.67%

04-2016 8684.9 5123 26.49%
05-2016 7928.1 4327 -22.58% -18.40%
06-2016 2775.1 1937 | -18se9%  -34286% -123.39%
07-2016 0 0 0.00% 0.00%
08-2016 0.00% 0.00%
09-2016 0.00% 0.00%
10-2016 0.00% 0.00%
11-2016 0.00% 0.00%
12-2016 0.00% 0.00%

Vyvoj CPA x Max. CPA

160 138.36
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78.85
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Account Nazev uétu Difference MoM (%)
Start date Total price Number of conversions Value of conversions
01-2016 3923 41 3233 78.85 100
02-2016 6936.2 56 3987 71.20 100 26.79% 18.91%
03-2016 5864.7 48 3766 78.46 100 -18.27% -16.67% -5.87%
04-2016 8684.9 76 5123 67.41 100 32.47% 26.49%
05-2016 7928.1 62 4327 69.79 100 -9.55% -22.58% -18.40%
06-2016 27751 14 1937 138.36 100 -123.39%
07-2016 0 0 0 0.00 100 0.00% 0.00% 0.00%
08-2016 0 0 0 0.00 100 0.00% 0.00% 0.00%
09-2016 0 0 0 0.00 100 0.00% 0.00% 0.00%
10-2016 0 0 0 0.00 100 0.00% 0.00% 0.00%
11-2016 0 0 0 0.00 100 0.00% 0.00% 0.00%
12-2016 0 0 0 0.00 100 0.00% 0.00% 0.00%
Vyvoj CPA x Max. CPA
180 138.36
120 49 100 100 100 100 A\o\ 100 100 100 100 100 100
78.85 78.46
80 71.20 67.41 69.79/
40
0.\00 0.00 0.00 0.00 0.00 0.00
0
01-2016 04-2016 07-2016 10-2016
Date
ablo C AZE D://D P A REPO



1. Automatizovany reporting - Nastaveni ulab

Zdrojova data Vybér metrik Planovani

DataHub - Data Collector

Data source:
Sklik

Action

Client stats.

JEB Get statistics for account.

Account

ads@ulab.rocks

From:
01.01.2016

To:
31.12.2016

Granularity

monthly

Metrics

Start date
Number of impressions
Number of clicks
Clicks per impression (%)
Cost per click
Total price
Average position
Number of conversions
Conversions per click (%)
Price of one conversion
Value of conversions
Average value of conversion

Conversion value/price ratio (%)

Number of transactions
Price of one transaction
Avg. value of transaction
Transactions per conversion

Report

v Save as report (can be run periodically)

Report name:
Report_Sklik_Monthly

New data insertion:

Rewrite old data

Execution interval (days, 0 = disabled):

1

V" Insert table header




1. Automatizovany reporting - Hod. planova¢ ~ Ulab

DataHub - Report Manager
v Enable scheduler

Reports execution tim¢ ¥ 0:00 E|
1:00 |

Dates at reports will be 5.0 the date of the report execution (difference
between current date ¢ 4:00 st report run will be added to each report's
date). 5:00
6:00
. 7:00

Save e Run all reports now
9:00

. 10:00
11:00
12:00
13:00
14:00
15:00
16:00
17:00

‘ 18:00

\ 19:00
20:00
21:00
22:00
23:00




1. Automatizovany reporting - Vystup ulab

e Report, ktery se denné v 6 hodin rano aktualizuje

e ] Difforonce Mo (%)
Start date Total price Number of conversions Value of conversions i

01-2016
02-2016
03-2016

26.79%
-18.27% .67%
04-2016 i K 32.47% 26.49%
05-2016 -9.55% -22.58% -18.40%

06-2016 -123.39%
07-2016 0.00%

08-2016 0.00%
09-2016 0.00%
10-2016 0.00%
11-2016 0.00%
12-2016 0.00%

0
01-2016 - 07-2016
Date

Sablona ke stazeni: http://bit.ly/CPAMonthlyReport




vlLab

2. Notifikace pri nizkém stavu kreditu



2. Notifikace pfi nizkém kreditu ulab

e Denni automaticka kontrola penezenky

e Pravidlo:
Aktualni hodnota < Suma poslednich 7 dnu

Emailova notifikace



2. Notifikace pfi nizkém kreditu ulab

SUM nakladu za posl. 7 dni

Sklik Ugty Aktualni kredit Pokud Yes, tak alert (email) NotifikaCni emaily

‘Account Wallet credit Last 7 Days Add credit? Emails for notifications petr@ulab.rocks marketa@ulab.rocks
CMP1@ulab.rocks 2637 233 | No
CMP2@ulab.rocks 735.59 304.3 | No

CMP3@ulab.rocks 222 564 _ Yes



2. Notifikace pri nizkém kreditu - Postup

Ziskani dat k “Account” a “Wallet Credit”

Zdrojova data

Data source:
Sklik

Action

Client attributes

J Get user attributes.

Accounts

ads@ulab.rocks

Attributes

Account
Wallet credit

Wallet credit with VAT

Planovani

Report
v Save as report (can be run periodically)

Report name:
Report_Sklik_Credit

New data insertion:

Rewrite old data

Execution interval (days, 0 = disabled):
1

Insert table header

Request processed without errors

vlab



2. Notifikace pri nizkém kreditu

.Account
CMP1@ulab.rocks
CMP2@ulab.rocks
CMP3@ulab.rocks

B

_ Wallet credit |

2637
735.59
222

c
Last 7 Days
233
304.3
564

D

Add credit?
No
No

E

F G

vlab

H | J

Emails for notifications petr@ulab.rocks marketa@ulab.rocks




2. Notifikace pi nizkém kreditu - Postup ~ ‘VLab

e Ziskani sumy nakladu za “Last 7 Days”

Zdrojova data Metriky a planovani

DataHub - Data Collector

Data source:
Sklik

Action

Client stats

n Get statistics for account.

Account

ads@ulab.rocks

From:
18.06.2016

To:
24.06.2016

Granularity

Start date
Number of impressions
Number of clicks
Clicks per impression (%)
Cost per click
Total price
Average position
Number of conversions
Conversions per click (%)
Price of one conversion
Value of conversions
Average value of conversion
Conversion value/price ratio (%)
Number of transactions
Price of one transaction
Avg. value of transaction
Transactions per conversion

Report

v/ Save as report (can be run periodically)

Report name:
Report_Sklik_NazevUctu

New data insertion:
Rewrite old data

Execution interval (days, 0 = disabled):
1




2. Notifikace pri nizkém kreditu

.Account
CMP1@ulab.rocks
CMP2@ulab.rocks
CMP3@ulab.rocks

B

_ Wallet credit |

2637
735.59
222

c
Last 7 Days
233
304.3
564

D

Add credit?
No
No

E

F G

vlab

H | J

Emails for notifications petr@ulab.rocks marketa@ulab.rocks




2. Notifikace pri nizkém kreditu

.Account
CMP1@ulab.rocks
CMP2@ulab.rocks
CMP3@ulab.rocks

B

_ Wallet credit |

2637
735.59
222

c
Last 7 Days
233
304.3
564

D

Add credit?
No
No

E

F G

vlab

H | J

Emails for notifications petr@ulab.rocks marketa@ulab.rocks




2. Notifikace pfi nizkém kreditu - Script ulab

Nastaveni \ Vlozit URL Spreadsheetu

denniho
spousténi
Scriptu function main() {

var spreadsheet = "URL_Spreadsheetu”; //vloZ URL Spreadsheetu<<
var ss = SpreadsheetApp.openByUrl(spreadsheet);

var sheet = ss.getSheetByName(”Credit");

var range = sheet.getDataRange();

var emails = new Array();

for(var i = 9; i<=range.getWidth();i++){
emails.push(range.getCell(1, i).getValue());

}

for(var i = 2; i<=range.getHeight();i++){

var account = range.getCell(i, 1).getValue();

var credit = range.getCell(i, 3).getValue();

var state = range.getCell(i, 5).getValue();

//Logger.log(account + " " + credit + " " + state);

if(state == "Yes"){

for(var j = @;j<emails.length;j++){
MailApp.sendEmail(emails[j],

account + " - Dobit kredit",
"Na G¢tu ” + account + " je aktudlné k dispozici kredit " + credit + ", coZ vystaci pribliZzné na 7 dnid.\n\n"+
"Dobijte jej, konverze nepotkaji :) \n\n" +
"Hezky den\n" +
"Sklik Credit Checker :) \n”




2. Notifikace pfi nizkém kreditu - Script ulab

Nastaveni \ Vlozit URL Spreadsheetu
denniho

spousténi

55(:rir)tlj function main() {

var spreadsheet = "URl Soreadsheetu”: //vie? LRl Soreadsheeti<<

Current project's triggers

Events

Time-driven Day timer 5:00 a.m. to 6:00 a.m

notifications

Add a new trigger

Save Cancel

MailApp.sendEmail(emails[j],
account + " - Dobit kredit",
"Na G¢tu ” + account + " je aktudlné k dispozici kredit " + credit + ", coZ vystaci pribliZzné na 7 dnid.\n\n"+
"Dobijte jej, konverze nepotkaji :) \n\n" +
"Hezky den\n" +
"Sklik Credit Checker :) \n”




2. Notifikace pfi nizkém kreditu - Email ulab

e Kazdé rano probéhne script -> Nizky kredit -> VV€asna notifikace

[Varovani] Nazev uétu - Dobit kredit inbox x

petr@ulab.rocks
to me ~

Na uétu Nazev uctu je aktudlné k dispozici kredit ve vysi 1348.42.
Dobijte jej, konverze nepockaji :)

Hezky den




2. Notifikace pfi nizkém kreditu - Sablona  VLab

Account Wallet credit Last 7 Days Add credit? Emails for notifications

No _ Link http://bit.ly/DataHub-PPC
Script http://bit.ly/ScriptCreditEmail

Verejna verze - Vytvor si duplicitu tohoto souboru!

Odkaz ke stazeni: http://bit.ly/CreditPublicSheet



vlLab

3. Import Sklik nakladui do Google Analytics



3. Import nakladu do GA - Kdy a pro¢ pouzit? ulab

e Pohled na data primo v GA
e Trendy Sklik x Adwords
e Napojeni GA na dalsi nastroje

Pozn. pouze na uroven kampane!



3. Import naklad( do GA ‘VLab

Jake existuji reseni?
e |mport dat pomoci CSV souboru

o API



3. Import nakladii do GA ulLab
Jak import resim?

e |Import dat pomoci CSV souboru

Co je potreba?

e Vstupni soubor v prislusném schéma
e Nastavit Data import v GA



3. Import nakladu do GA - Postup

Zdrojova data

Data source:
Sklik

Campaigns stats
n Get statistics for campaigns.
Account

ads@ulab.rocks

Campaigns

CZ-CS | SEA | Campaign | EXT

Datum a metriky

From:
01.02.2016

To:
22.06.2016

Granularity

Metrics

Start date
Number of impressions
Number of clicks
Clicks per impression (%)
Cost per click
Total price
Average position
Number of conversions
Conversions per click (%)
Price of one conversion
Value of conversions
Average value of conversion
Conversion value/price ratio (%)
Number of transactions
Price of one transaction
Avg. value of transaction
Transactions per conversion

Vystup pro GA

Google Analytics

+/ Create data set for Google Analytics (only
daily granularity supported)

Source:
sklik

Medium:
cpc

Sheet name:
Cost

Report

Save as report (can be run periodically)

v/ Insert table header

Get datal

Request processed without errors

vlab



3. Import dat do GA - Schéma ulab

e Soubor je automaticky generovan pfi Kampan reportu

ga:source ga:medium ga:campaign ga:impressions  ga:adClicks ga:adCost _ Hlavicka
sklik cpc CZ-CS | SEA | Campaign | EXT 929 121 117
sklik cpc CZ-CS | SEA | Campaign | EXT 957 140 135.2
sklik cpc CZ-CS | SEA | Campaign | EXT 926 134 134.1
sklik cpc CZ-CS | SEA | Campaign | EXT 763 102 110.3 4mm Data
sklik cpc CZ-CS | SEA | Campaign | EXT 741 84 78.3

sklik cpc CZ-CS | SEA | Campaign | EXT 442 43 399
sklik cpc CZ-CS | SEA | Campaign | EXT 614 80 79.1
sklik cpc CZ-CS | SEA | Campaign | EXT 901 133.7
sklik cpc CZ-CS | SEA | Campaign | EXT 954 156.9
sklik cpc CZ-CS | SEA | Campaign | EXT 897 126

TIP: Pozor na format vstupnich dat! Napf. datum musi byt ve tvaru yyyymmdd



3. Import nakladd do GA - Data import ulab

PR

Q Data settype  Edit

type: Cast Deta 4w |mport Udaju o nakladech

B r ings @ Data set details

Name

Sk 4mmm Nazev importu

Enabled Views

uLab.rocks

t will
PRODUCT LINKING
2 views selected

uLab.rocks - Unfiltered
v ulab.rocks - Optimized (Master) — Vybé r GA po h Ied u p ro | m po rt

+ uLab.rocks - Test

Linking

R Aud

Dd m De

Dd Data Import




3. Import nakladu do GA - Nastaveni schéma ulab

o Data

type: Co

Q Data set details  Eait

o Data set schema

Keys (these columns must be provided):

Medium

4 Parovaci klice (napfi. Sklik / CPC)

ast one of these columns must be provided:

4=mm |mportovana data ke kampanim
(povinna)

4=mm |mportovana data ke kampanim
(nepovinna)

4w Prepsani dat




3. Import nakladd do GA - Pribéh importu  'ULab

e Vlozeni souboru s naklady

+ NEW DATA SET

Name e Data Set ID Action

Sklik Hkdul_Z7SoC9aFpkadt8Tg Manage uploads <:I VlozZeni souboru




3. Pohled na data v GA ‘vlLab

e Akvizice -> Kampané -> Analyza nakladu

Cost - VvS. Select a metric Day Week Month ﬁ ...

® Cost ® google/cpc @ sklik/cpc

CZK1,000.00

¥czK500:00

. Impressions
Source / Medium Sessions Clicks

google / cpc 3,362 (39.11%) | 43,819 (60.82% CZK3,301.48 (60.45%) CZK1.00 CZK1.27 126.55%

sklik / cpc 1,947 (22.65%) | 28,225 (39 9 CZK2,159.80 (39 CZK1.07 CZK0.59 55.19%




3. Kde data zobrazit/reportovat/vizualizovat? ULab

e Google Analytics
o Prehledy/Dashboardy

e Google Spreadsheet
o Spolu s doplnky Google Analytics/Supermetrics

e PowerBI
o Konektor pro Google Analytics (zdarma)



vlLab

4. Prace s daty z naseptavace klicovych slov



4. Prace s klic¢ovymi slovy ulab
Kdy a proc pouzit?

e Zakladni analyza klicovych slov

e Rychlé rozsireni frazi

e Zjisteni Negative KWs

Na co dat pozor?

e Rozdily proti datim primo z naseptavace!!!
e Neobsahuje data o konkurenci a trendy



DataHub - Data Collector X

Data source:

Skiik

Keywords suggest

Suggest a new keyword based on some
phrase.

Suggest keyword

Phrase:

fotoaparaty

Offset (how many results to skip):
1]

Limit {how many results to return):
500

Sorted by:

Averaga saarch count
Sorting direction:
Descending
Keywords suggest data

Query
Average search count
Average price per click

Report
Save as report (can be run periodically)

~ Insert table header

4. Ziskani novych klicovych slov

Query

fotoaparaty v akci
fotoaparaty

digitéini fotnaparaty
fotoaparaty nikon
fotoaparaty stfedni fida
fotoaparaty canon
vodotésné fotoaparaty
foloaparaty olympus

levné fotoaparaty
fotoaparaty recenze
kompaktni fotoaparaty
outdoorové fotoaparaty
digitaini foloaparaty v akci
détske fotoaparaty
digitaini foloaparaty canon
kompaktni digitalni fotoaparaty

kompaktni digitalni fotoaparaty recenze

digitéini fotoaparaty recenze
analogové fotoaparaty

vlLab

Average search count Average price per click

"5

1080
77a
305

304

208

184

176

160

160

152

120

104
g6
96
as
as

1.85
2.03
2.95
2.38
2.03
4.47
2.21
3.99
2.2
1.07
3.68
1.89
3.33
1.51
4.05
3.01
2.94
1.63
1.44



4. Ziskani dat k seznamu klicovych slov

DataHub - Data Collector x

Data source:

Sklik

Action

Kaywords suggest stats

n Return search statistics of queries.

Keywords
Keywords (one per line):
pratky beko
pratky miele
pratky samsung
pracky gorenje

Keywords suggest stats
Query

Average search count
Average price per click

Report

Save as report (can be run penodically)

<1 Insert table header

Query

pracky beko
pracky miele
pracky samsung
pracky gorenje

vlab

Average search count Average price per click

275
as
90

o

60

6.98
r.08
6.16
6.25




Zdroje dat:

Report na Urovni Uctu
https://api.sklik.cz/cipisek/client.stats.html

Reporty na urovni kampaneé
https://api.sklik.cz/cipisek/campaigns.stats.html

Report stavu penézenky
https://api.sklik.cz/cipisek/client.get.html

Naseptavac klicovych slov
https://api.sklik.cz/cipisek/keywords.suggest.html

Data o hledanosti a CPC
https://api.sklik.cz/cipisek/keywords.suggest.stats.html

Sablony: vlab

Doplnék:
http://bit.ly/DataHub-PPC

Sablona - Mésiéni report (Vefejna)
http://bit.ly/CPAMonthlyReport

Sablona - Pézenka (Vefejna)
http://bit.ly/CreditPublicSheet

Script - Emailova notifikace (Vérejna)
http://bit.ly/ScriptCreditEmail


https://api.sklik.cz/cipisek/client.stats.html
https://api.sklik.cz/cipisek/client.stats.html
https://api.sklik.cz/cipisek/campaigns.stats.html
https://api.sklik.cz/cipisek/campaigns.stats.html
https://api.sklik.cz/cipisek/client.get.html
https://api.sklik.cz/cipisek/client.get.html
https://api.sklik.cz/cipisek/keywords.suggest.html
https://api.sklik.cz/cipisek/keywords.suggest.html

vlLab

Diky a hura na obéd! )



