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Jak na skore
kvality?
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Skore kvality nerika nic o vykonnosti... Nebo ne?

Google

Quality

score Cost of sale
1 08.6%

88.8%
68.3%
63.7%
61.5%
50.8%
44.3%
37.0%
25.8%
0 35.3%

- O oOoONOCGLWN

CPC
2125

1.627
1.896
1.746
2.183
2.219
1.873
2127
2.075
2.018

% of Total
Clicks
1.90%
1.38%
7.97%
2.90%

14.93%
38.66%
9.09%
17.33%
2.78%
3.06%
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Novy AdWords API report prinesl detailni data o klicovych

slovech

Criteria
kw738
kw938
kw1095
kw896
kw813
kw619
kw758
kw934
kw946
kw953
kw989
kw1115
kw1163
kw1188
kw1075

Google

AdGroupName CampaignName

AdGroup1
AdGroup1
AdGroup1
AdGroup2
AdGroup3
AdGroup4
AdGroup5
AdGroup5
AdGroup5
AdGroup5
AdGroup5
AdGroup5
AdGroup5
AdGroup5
AdGroup6

Campaign C
Campaign E
Campaign E
Campaign E
Campaign D
Campaign B
Campaign C
Campaign E
Campaign E
Campaign E
Campaign E
Campaign E
Campaign E
Campaign E
Campaign E

KeywordMatch' Impressions Clicks
Phrase 29

Exact 5

Exact
Broad
Broad
Exact
Broad
Broad
Broad
Phrase
Broad
Phrase
Broad
Broad
Broad

=S
S an s

—
N N OO a2 N =2 a

O 0O 0O -~ OO0 0O 0o oo =~ o =~ 0

Cost

7,03

8,92

[9)]

o O O OO O O 0O O O O O

QualityScore

~N © © ©O O O MW ~N O ;N ~NO;

CreativeQuality SearchPredictedCtr PostClickQualityScore

Below average
Average
Average
Average
Average
Average
Above average
Average
Average
Average
Average
Average
Average
Average
Average

Average
Above average
Above average
Average
Above average
Average
Average
Average
Average
Above average
Average
Above average
Above average
Above average
Above average

Above average
Average
Average
Average
Above average
Above average
Above average
Average
Average
Above average
Average
Above average
Above average
Above average
Average
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Nastroj Pavla Jaska: noca.cz/skorekvality

Ocekavana mira prokliku
B Podpramé&r [0 Promér [ Nadprimér

100%

= 75%
S
£
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>

E 50%
E
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Q. 25%

0%
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Vizualizujte data a hledejte slaba mista kampani

100%

% of Total Count of Ad Relevance

Google

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Ad relevancy

Kampan - typ kampani / Kampafi - kategorie

API

Manual

Ad Relevance
. Above

. Average

. Below
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NV N Ve

Account
Armenia Generics EN

Australia Brand 8,782
Australia Codeshare EN 57,148
Australia Generics EN 156,985
Australia Remarketing 433

Austr!a Bran v KeepOnly X Exclude =+ = | @ | @ ~ ==
Austria Cod

] 4 items selected - SUM(First position CPC): 223,347
Austria Cod

Austria Gen( Australia Remarketing
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NV N Ve

Account type

IF CONTAINS([Account],"Brand") THEN "Brand"

ELSEIF CONTAINS( [Account],"Generics") THEN “Generics"
ELSEIF CONTAINS([Account],"Codeshare") THEN "Codeshare"
END

Goog|€ Confidential + Proprietary



NV N Ve

Abc Abcw v Abc

Keyword perform. Keyword performance.. Keyword performanc..
Device Campaign s Keyword

® O C Custom Split

How should this data be split?

Use the separator — __
Split off  First _ 4 - columns

Cancel (D
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Ja tak néjak porad preferuji Tableau...

Pmtﬁ; Growe Quality Score components by product group -
(® Car Insurance Product Group
Competitors Other N IS B —
Health Insurance Car Insurance [N S EEEE b
Home Insurance Home Insurance [ N I e
Other Competitors [N - 7 b |
Roadside Assistance Roadside Assistance [N DN DY
TeencRinsieacs Travel Insurance [ N DTN -
Health Insurance [N I D

Campaign 0 5 100% 50% 100%0% 50% 100% 0%
@l . Avg. QS Landing Page - .. Ad Relevance - .. Expected CTR - ..
Quality Score components by campaigh - Car Insurance

Product Group Campaign

Car Insurance Google | Motor | Head Terms (BMM) | NSW [ - Fr ]
Google | Motor | Head Terms (BMM) | VIC I N =
Google | Car Insurance | NSW | Broad I ] Il e |
Google | Car Insurance | VIC | Broad I 'S R 'EEE
Google | Motor | Head Terms (Exact) | VIC I D N
Google | Motor | Head Terms (Exact) | NSW I D T s
Google | Motor | [Car Insurance] | VIC I D N
Google | Motor | [Car Insurance] | NSW I I D
Google | Car Insurance | NSW | Exact ] ' N e
Google | Car Insurance | AUS | Broad I [ B e
Google | Motor | Head Terms (BMM) | WA/SA/TAS ] I I e
Google | Car Insurance | QLD | Broad I [N D I —
Google | Motor | Head Terms (Exact) | QLD . &= 3 . 3 |

50% 100% OK 20K 40K OK

Google
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Mam problém
se CTR...

Google Confidential + Proprietary



Mam problém se CTR...

Keyword Status ~ Max. CPC 7 Clicks 7 Impr. 7 + CTR 7

Total - all ad group 7 622 122,193 0.51%

[flights to sydney] - Eligible $2.25 258 99,527 0.26%
[1(enhanced)

Google
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Google ale rika, ze tam zadny problém neni

Keyword Status 7 Max. CPC 7 Clicks 7 Impr. 7 + CTR 7

Total - all ad group ~ 622 122,193 0.51%

[flights to sydney] - Eligible $2.25 258 99,527 0.26%
[1(enhanced)

Quality score Learn more

8/10 > Expected clickthrough rate: Above average
Ad relevance: Below average
Landing page experience: Above average
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Segmentace, to je klic

Keyword Status 7 Max. CPC 7 Clicks 7 Impr. 7 ¥ CTR 7 Cost 7

Total - all ad group ~ 622 122,193 0.51%  $1,448.61

[flights to sydney] .- Eligible $2.25 258 99,527 0.26% $590.15
[1(enhanced)

Google search - 201 2,207 9.11% $475.03

Search partners 57 97,320 0.06% $115.12

Google
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WTF, Google se zblaznil

Google

Status 7

-
Approved

Family
safe

-
Approved

Family
safe

%

Served
?

10.12%

79.07%

Clicks 7 +

202

67

Impr. 7

4,067

31,766

CTR 7

4.97%

0.21%

Avg.
CPC

$2.36

$2.52

Avg.
Pos.

3.1

2.6
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Nebo ne?

Ad Status 7 % Clicks IEJ + Impr. 7 CTR 7 Avg. Avg. Conv.
Served CPC Pos. rate
? ? ? ?
A 10.12% 202 4,067 497%  $2.36 34 1.98%
Approved
Family
safe
Google search 7 188 2,288 8.22% $2.44 3.4 2.13%
Search partners 14 1,779 0.79%  $1.34 28 0.00%
- 79.07% 67 31,766 0.21%  $2.52 26 7.46%
Approved
Family
safe
Google search 7 31 420 7.38%  $3.58 3.3 9.68%
Search partners 7 36 31,346 0.11%  $1.60 26 5.56%

Google
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Ad Status 7 % Clicks 7 ¥ Impr. ? CTR 7 Avg.  Avg. Conv.

Served CPC Pos. rate 7
? ? ?
- 10.12% 202 4,067 497%  $2.36 3.1 1.98%
Approved
Family
safe
Google search: Top 7 173 1,550 11.16%  $2.54 2.3 231%
Google search: Other 7 15 738 203%  $1.23 5.6 0.00%
Search partners; Top 7 2 23 8.70%  $1.71 2.6 0.00%
Search partners: Other 7 12 1,756 0.68%  $1.28 2.8 0.00%
Google Display Network 7 0 0 0.00%  $0.00 0.0 0.00%
. 79.07% 67 31,766 0.21%  $2.52 2.6 7.46%
Approved
Family
safe
Gaogle search: Top 7 30 277 10.83%  $3.64 22 10.00%
Google search: Other 7 1 143 0.70%  $1.85 54 0.00%
Search partners: Top 7 9 552 1.63%  $1.90 1.1 22.22%
Search partners: Other 27 30,794 0.09%  $1.50 2.7 0.00%
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Internet  Firmy  ZboZzi Obrazky Video Zpravy

Centrum.c 7 |tednigky bosch

(<>

© Cely internet ) Pouze stranky &esky

Vysledky hledani pro dotaz lednicky bosch®.Stranka 1 z asi 4 150.

Velikost textu:

A | A

Stranky za posledni

Den

Tyden

Mésic

Rok

Bez ¢asového omezeni

Pocet vysledki:
10 na stranku
20 na stranku

Pokrogcilé vyhledavani

Google

0 Hledejte dotaz ,ledni¢ky bosch® v katalogu firem Najisto.cz

Servis domécich spotiebicl Domadci spotrebice
Bila technika Elektrotechnika a elektrosouéastky

Sponsored Links

Ledni€ky Bosch levnéji - Skladem - LevneElekiro.cz

www.levneelektro.cz/Lednicka-Bosch
Nakupte v shopu roku 2015 Nakupte ledni¢ky Bosch vyhodnéji.

Vitéz ShopRoku 2015 - +20 tis poloZek skladem - Trvale nizké ceny - Okamzita expedice
Zlevnéné lednicky Kontakt
Vydejni mista Lednice - zlevnéne

Lednicky Bosch - slevy - Vyuzijete extrémné nizkych cen

www.elekiromedia.cz/Lednice-Bosch
Dnes objednate, zitra dodame!

Kombinované lednice Americké lednice
VsSechny lednice Vestavné lednice

Lednicky Bosch v Alza.cz - Top lednice Bosch. Dodame do 24 h
www.alza.cz/Lednice-Bosch 225 340 111

Vyuzijte vyhod nakupu na Alza.cz!

79 vydejnich mist - E-shop roku 2015 - Dorugeni do 24 h - Poboéky po celé CR

Pultové Monoklimatické
Kombinované Vestavné
Vinotéky Americké lednice

Opravy a pfevijeni elektromotort
Elektromontazni a elektroinstalaéni prace
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w
@( BaZOS . CZ ... inzerce pro kazdého Hodnoceni  Dotazy Moje inzeraty  Pridat inzerat
notebooky acer [l ¢ PSC (misto): - Okoli m K&

Hlavni strdnka > Vyhledavani

e

| == Zobrazeno 1-15 inzerétli z 93 Cena Lokalita Zobrazeno ‘

( Nové inzeraty e-mailem )
Auto Reklamy od Googlu k dotazu: notebooky acer
Inzeréty Celkem: 204109 :
Za 24 hodin: 10794 @ electroworld.czc Notebooky Acer - Pro notebook do Electro Worldu - ElectroWorld.cz
: Rezervujte a vyzvednéte. Jednoduse.
Déti 18 velkoprodejen v CR - Zaruka vréaceni vyrobku

Inzeraty Celkem: 126219 Revnlda 121/1, Erana

Za 24 hodin: 4229 Herni notebooky 2 v 1, tablet PC
Kancelarské notebooky Profesionalni notebooky
Dotykové notebooky Multimedidlni notebooky

Ddm a zahrada
Inzeraty Celkem: 48971 :
Za 24 hodin: 2127 i @ shop.sil.cz Klavesnice k notebookiim - sil.cz

596 253 262 Hledate klavesnici dle modelu ntb podivejte se na nasi nabidku!
Elektro Odborné pomoc dohledani - Snadno, rychle dle modelu
Inzeréty Celkem: 30710 Nahradni dily Acer Nahradni dily Fujitsu
Za 24 hodin: 1572 Néahradni dily IBM/Lenovo Néahradni dily ASUS
Nahradni dily Toshiba
Foto

Inzeraty Celkem: 5677 ' Acer Aspire ES 11 Intel DualCore N3050 2,2GHz 2GB 32GB eMMC - TOP - Nabidka - [19.6. 2016] 3 490 K¢ Zlin 161 x

Za 24 hodin: 284 Nabizime stylovy ultrabook acer Aspire ES 11. NepouZivany, stav nového kusu. V 760 05
zéruce do 09/2016. Plvodni pofizovaci cena: 7.000,-K&. Intel DualCore N3050
2,16GHz, matny displej 11,6" LED 1366x768, pamé&t RAM 2GB DDR3L, grafika Intel HD

Hudba Graphics se sdilenou paméti 1GB, rychly 32GB eMMC disk, Wi-Fi, U ...

Inzeraty Celkem: 8314
Za 24 hodin: 392
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rogEeTy
2

Hill St
22nd St

Alvarado St
Walgreens

i1 Berefta S
23rd St

1§ RIouBIeA

=)

1S p1aiend
anyd gsan UBMS

anuany asof Ues

o 2.4 mi - San Francisco
24th St Mission ba)

Open until 12:00 AM
2440 St

15 abes0

1g teided
1S p1oudBA
1g nepued

In-Store Promotion
La Taqueria 1

7]
w
=2
4.
@
o
Z
@
=2
(=

o5th St °

: ] $3 Off Contact Lens Solutions
B ° Valid until June 28, 201¢
3
Walgreens

[ 4.2 %%k k

(34)-0.7mi 10 min

Q
$3 off contact lens solutions

Q

2690 Mission St, San Francisco, CA 94110

(O oOopen today 7:00 AM - 12:00 AM v

Google
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HOTELS FLIGHTS CARS TRIPS Login

\,\/\/\/\_ DXB «» PRG 16 Mar N 22 Mar Economy 1

Advice: BUY
Create a price alert Price Recommended Duration More v 129 of 814 flights show all
Fee Calculator ads
2 Jl 'ufthansa.com Lufthansa Flights
Payment fees (i , ;
i Great flight deals and top offers. Book flights online at Lufthansa.
Visa Credit Enjoy a relaxing journey - Without hidden charges - Discover the world - Great value flights

| 10% orr
Baggage fees

Travel Restrictions Apply
Checked bags (0) AED 1083

| ﬁ 19:30 X8

—> 2320 PRG Compare Sites vs. KAYAK
Stops 14:55 PRG — 02:35 DXB
v| non-stop AED 1180 Show details . Cleartrlp”,;. Compare
V| 1 stop AED 1083
v 2+ stops AED 2024 =il 13
= A
AED 1180 = B e

Times } 19:30 DXB — 23:20 PRG :
Take-off Dubai (DXB) 09:20 PRG — 18:30 DXB
Wed 0:30 - Thu 0:00

Show details \ ETIHAD

 Bin

Take-off Prague (PRG)

Google
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v Aeroflot AED 1796
v Air Canada AED 23385
v Air France AED 2773
v Air Serbia AED 2246
v airberlin AED 2161
v British Airways  AED 3131
« Czech Airlines  AED 1326
v Egypt Air AED 3485
v Emirates AED 2703
v Etihad Airways  AED 2090
v Finnair AED 1889
v lberia AED 3168
v KLM AED 3210
v Korean Air AED 21735
v Lufthansa AED 2285
v Qantas Airways AED 11502
v Qatar Airways  AED 3365
v SmartWings AED 1180
v SWISS AED 2315
v TAP Portugal AED 10712
' Turkish Airlines AED 2035
v Ukraine Intl Air ~ AED 1727
v Multiple Airlines

Show operators

More filters v

Google

AED 1796

trip.ae

s |-

AED 1850

Gotogate

o |

AED 1870

Gotogate

E=mn

AED 1870

Gotogate

[ scicct |

Show details

Aeroflot

02:40 DXB
00:50 PRG

Show details

— 09:45 PRG
— 15:10 DXB

Ukraine Intl Air / SmartWings

04:05 DXB
09:20 PRG

Show details

—+ 10:35 PRG
— 18:30 DXB

SmartWings / Turkish Airlines

19:30 DXB
18:40 PRG

Show details

— 23:20 PRG
— 07:10 DXB

SmartWings / Turkish Airlines

19:30 DXB
15:25 PRG

— 23:20 PRG
— 07:10 DXB

10h 05m
11h 20m

9h 30m
6h 10m

6h 50m
9h 30m

6h 50m
12h 45m

Economy

O C

1 stop (SVO)
1 stop (SVO)

Economy

1 stop (KBP)
non-stop

Economy

C

non-stop
1 stop (IST)

Economy

O C

non-stop
1 stop (IST)

ads
x| airlines.airline-direct.de

Airline

Berlin, Hamburg, Miinchen ab 99€ beim Airline
Spezialist buchen!

Alle Airlines - Fliige TUV gepriift - Test "Gut"

Brands: Aeroflot, Delta Airlines, Eurowings

musafir.com

Cheap Flights w/ Musafir

Fly More and Save More with Our Flight Saver
Offer. Book Online Now

Great Deals on Holidays - Quick Visa Processing
Destinations: India, Philippines, United States

m farecompare.com

Flights Bratislava to Prague

All Airline Fares in One Place. Special Offers. Book
Right Now!

M@ smartfares.com
Jokokokd (4.5)
Cheap Ticket Upto 70% Off

Super Cheap Tickets On SmartFares®. Save Up To
70% + $15 Off. Book Now!
24/7 Customer Support - Free Cancellation

< | cheap-airlines.flug24.de

Cheap Airlines - Hier

Billige Flige mit Cheap Airlines. Alle Airlines im
Preisvergleich!

Direktflige buchen - Alle Airlines vergleichen
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Ale stejne, CTR na partnerske siti je lepsi u prvni reklamy

Ad Status 7 % Clickslij + Impr. 7 CTR 7 Avg. Avg. Conv.
Served CPC Pos. rate
? ? ? T

A 10.12% 202 4,067 497%  $2.36 3.1 1.98%
Approved
Family
safe
Google search 7 188 2,288 8.22% $2.44 3.4 2.13%
Search partners 14 1,779 0.79%  $1.34 28 0.00%
- 79.07% 67 31,766 0.21%  $2.52 26 7.46%
Approved
Family
safe
Google search 7 31 420 7.38%  $3.58 3.3 9.68%
Search partners 7 36 31,346 0.11%  $1.60 26 5.56%
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Aha, minuly mesic to vypadalo jinak...

Ad Status 7 % Clicks 7 ¥ Impr. ? CTR 7 Avg.  Avg. Conv.
Served CPC Pos. rate
? ? ? ?

- 54.63% 395 66,749 0.59%  $2.19 36 1.27%
Approved
Family
safe
Google search 353 4,912 7.19%  $2.22 3.7 1.42%
Search partners 42 61,837 0.07%  $1.96 3.6 0.00%

Google
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No tak ted uz vim, ze zastaveni

VA A 4

partneru mi zvySi CTR a zlepsSi
skore kvality!



Moje doporucena (minimalni) segmentace

Download and schedule report

Format CSV ¥

Segment - )
Device «

Network (with search partners)

Day «

Google
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Testujte
idealne jen s
experimenty
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New ad variation experiment

Name Experiment

Vary ads in Selected campaigns ppc-gb-goo-brand-sear-all-gb-en-en-XXX-XXX D BMM
Include all ads in selected campaigns or ad groups

® Further filter ads in selected campaigns or ad groups

Headline - contains - skladem + OR
+ AND
Start/end date )
1 0,
Experiment traffic % 50% =
Traffic filter Traffic for specific audiences Business+First Searchers (15 - 30 days) [48277955]
+ Add
+ AND
Variation
Action Find and replace ~
Eind text Find and replace _—_—
Set text
Swap description lines 1 & 2
Change case
Replace with 9

Set text with ad customizers

G Change ad rotation
00 Save Cancel

Edit

b



Google se o “statistiku” postara za vas

Experiment % Variation(s) Clicks Impr. + CTR Avg. Conv.

Traffic CPC
Brand _ 50% 10,360 £0.18
Exact 198406
-2% -3%

[-4%, +1%]

(Description line 2)
3 affected ads

Google Confidential + Proprietary



Proc mi roste
CPC na
brandova slova?
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Trosku matematiky na zacatek...

Klicové slovo: [etihad]

Klicové slovo Pocet kliku CPC

[brand] 100 S0.02

—p

100 klikd * $0.02

Google
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Prumeéry zkresluiji...
Klicové slovo: [etihad]

Klicové slovo

[brand]

Google

Pocet kliku CPC
100 S0.02

99 klik(i * S0.01
plus 1 klik * $1

Confidential + Proprietary



Co jeste povazujete za brand?

Search term Match type 7 Added / Excluded Campaign Ad group Clicks | 7 Impr. 7 Avg.CPC |7 ¥
?
Total 270,946 885,723 $0.43
jobsite and etihad Phrase match None 1 1 $31.13
mcfc etihad discount Phrase match None 1 1 $26.31
ethihad b789 legroom Phrase match None 1 2 $21.00
(close variant)
etihad turbulence Phrase match None 2 81 $19.84
england turkey etihad Phrase match None 1 5 $19.48
etihad airways 360 degrees Phrase match None 1 1 $19.47

Google Confidential + Proprietary



Spocitejte si, jaky pocet inkrementalnich kliku ziskate

Bucket CPC
0-0.2
02-04
0.4-0.6
06-1.0
1.0-2.0
20-50
5.0+

Google

Clicks

1,488

923

160

147

120

79

32

Cost

170
262

79
113
172
233
254

CPC
0.11
0.28
0.49
0.77
1.43
2.95
7.95

Cumulative Clicks Cumulative Cost

1,488
2,411
2,571
2,718
2,838
2,917
2,949

170
432
511
624
796
1,028
1,283

Avg. CPC
0.11
0.18
0.20
0.23
0.28
0.35
0.43

% Clicks
(cumulative)

50.5%
81.8%
87.2%
92.2%
96.2%
98.9%
100.0%

% Cost
(cumulative)

13.3%
33.7%
39.8%
48.6%
62.0%
80.2%
100.0%
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Optimalizace prinesla vysledky

Geo

Zemé 1

Google

CPC

CTR

0.3

0.2

0.1

0.4

0.3

0.2

0.1

Mar 16

Mar 31

Apr 15

Apr 30

May 15

May 30
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Dejte si pozor na affiliaty

Geo

$0.40 CPC:$0.44 —

$0.30
Zemeé 2

o
® )
$0.20 CPC: $0.07

$0.10 \

$0.00

$0.40

$0.30

Zemé 3 i
© $0.20

$0.10 \J\/
$0.00
Jan 1,15 Apr1,15 Jul 1,15 0t 1,19 Jan1,16 Apr1,16
Day of Start Date
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Ale i CPC na presnou shodu je vysokeé?!

Keyword

Total - all

account
?

[brand]

Google

Campaign

...kampani...

Ad group

...ad group...

Status 7

-
Eligible

Max. CPC

$0.36
(enhanced)

Clicks |7 ¥

214,618

46,237

Impr. ? CTR 7 Avg.
CPC

716,249 29.96%  $0.53

103,947 44.48%  $0.32
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Pozor na “outliers”

_ - jednotlivé kliky v jeden konkrétni den

4.5
3.5

25

1.5

64
71
78
85
92
99

43

50

57
106
113
120
127
134
141
148
155
162
169
176
183
190
197
204
211
218
225
232
239
246
253
260
267
274
281
288
295
302
309
316
323
330
337
344
351
358
365
372
379
386
393
400
407
414
421
428

Google Confidential + Proprietary
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Tii zlata pravidla pro nizké CPC reklamy na brand

1) Na brand vzdy vyuzivejte manualni bidding.

2) Nikdy nenastavujte vyssi bid, nez je vam
prijemné platit.

3) Nezapomente na vylucujici vyrazy

Google Confidential + Proprietary



Proc
optimalizovat
sitelinky
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Klient: “Nezobrazuji se nam sitelinky, vyreste to!”
Google  etihad U
All Mews Images Maps Videos More Search tools

About 29,900,000 results (0.64 seconds)

etihad.com - Etihad Airways™ Flights

7 www etihad com/ae ~

Movies, TV shows, music, games, live news and sports on board.
MNew York: 2x Daily - Frankfurt: 2x Daily - London: 3x Daily
Destinations: London, Manila, Cochin, Bangkok, Amman

Etihad Airways to increase presence in Africa

Etihad Airways - Book flights and holidays
www.etihad.com/ -

Book flights to worldwide destinations with Etihad Airvays, national airline of the United
Lrah Frirates

Google
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Google: “A to jste asi jeste nevidéli vase CTR...”

MAvg.CPC~ vs [MCTIR~ Daily

Google
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Co se stalo? Klient nahradil nekteré sitelinky ji

Google

n

Sitelink Status Clicks 7| 4+  Impr. |7 CTR |7
Approved 1,919 4,089 46.93%

This extension 7 359 4,089 B.78%
Other | 7 1,560 4,089 3B8.15%
- o - . -
This extension 7 5 4,060 0.12%
1,903 4,080 46.67%

Removed 1,804 4,082 46.67%

This extension 7 25 4,062 0.62%
Other | 7 1,879 4,082 46.26%
- . N - o
This extension 7 4 4,055 0.10%

ymi...

Smazan
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Nové sitelinky nedosahuji takového CTR :(

Google

Sitelink

This extension 7

This extension 7

Oither | 7

This extension 7

Oither | 7

This extension 7

Other 7

Status

Approved

Approved

Approved

Approved

Clicks 7| +

1,392

53
1,339

1,062

1,060

G678

G674

G622

G618

Imnpr. | 7|

3,623

3,823
3,823

2,686

2 BEB
2 BEB

1,837

1,837
1,837

1,802

1,802

1,802

CTR 7|

36.41%

1.39%

35.02%

36.80%

0.07%

36.7 3%

36.91%

0.22%

36.69%

34.52%

0.22%

34.30%
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etihad.com - Etihad Airways™ Flights
www.etihad.com/ae ~

Movies, TV shows, music, games, live news and sports on board.

Mew York: 2x Daily - Frankfurt: 2x Daily - London: 3x Daily

Destinations: London, Manila, Cochin, Bangkok, Amman

Etihad Airways to increase presence in Africa

Etihad Airways - Book flights and holidays
www.etihad.com/ -
Book flights to worldwide destinations with Etihad Airways, national airline of the United

Arah Frmirates
VS.

etihad.com - Etihad Airways™ - Fly from UAE to over 500 cities
www.etihad.com/AE ~

Book on our official website.

London: 3x Daily - Frankfurt: 2x Daily - New York: 2x Daily

Destinations: London, Manila, Cochin, Bangkok, Amman

Plan and Book Best Price Promise

Fly to 100 Destinations Worldwide Guaranteeing You Won't Find

in Luxury with Etihad Airways! a Lower Price on any Other Website!
Business Sale - Ends 20/6 Book with Visa & Win
Fanstastic Sale in Business Class. Get 3 million Etihad Guest Miles.
Hurry, Book Now. Ends June 20th. Book your flight using Visa card!
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Bacha na
Google, dela si
CO chce...
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Principle (P+E), (B) - semi-version

: ' Negative
Campaign Targetting targetting Search terms
[blue wigs]
> blue wigs
,blue wigs"
Phrase » cheap blue wigs
blue wigs -,,blue wigs"

wigs with blue
mustache

Broad Phrase

. Presentation for Webrnode on 2nd of July 2014

BORN
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To dava smysl, protoze jak jinak resit tuto situaci?

Reklamni skupina Klicové slovo  Max CPC Kliky CPA Prim. pozice
Lednicky [Exact] [lednicky] 3 Ke 30 250 2.6
Lednicky [Phrase] “lednicky” 5Ké 300 180 2.1
Lednicky [Broad] +lednicky 4 Ke 300 180 2.9

Google
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I"

Specialista: “To je hezky, ale kdo na to ma mit ¢cas?

funnycatsite? oo

Google
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Specialista: “To je hezky, ale kdo na to ma mit cas?!”

function main() {
AdWordsApp.createLabel ( "Negatives copied");
var SourceCampaignList = AdWordsApp.campaigns()
-get();

while (SourceCampaignList.hasNext()) {
var SourceCampaign = SourceCampaignList.next();
var SourceCampaignName = SourceCampaign.getName():;

// Zmén nédzev ad groupy
var SourceAdGroups = AdWordsApp.adGroups().withCondition("CampaignName = '" + SourceCampaignName +"'")
.withCondition("Name CONTAINS '[Phrase]'").get();
while (SourceAdGroups.hasNext()) {
var SourcelAdgroup = SourceAdGroups.next();
var AdgroupName = SourceAdgroup.getName();
// Ur&i, ktery nédzev md byt nahrazen a jaky ndzev to bude
var TargetAdgroupName = AdgroupName.replace('[Phrase]', '[Broad]');

// Nahrad KeywordMatchtype podle pot¥eby
var Keywords = AdWordsApp.keywords().withCondition("CampaignName = '" + SourceCampaignName + "'")
.withCondition("AdGroupName = '" + AdgroupName + "'").withCondition("KeywordMatchType = PHRASE").get();
var TargetAdGroup = AdWordsApp.adGroups().withCondition("CampaignName = '" + SourceCampaignName + "'")
.withCondition("AdGroupName = '" + TargetAdgroupName + "'").get().next();
while (Keywords.hasNext()) {
var Keyword = Keywords.next();
var KeywordName = Keyword.getText();
Logger.log(KeywordName) ;
Logger.log(TargetAdGroup.getName());
// pro pfripad, Ze by bylo nutné ménit shodu mandlné
// var NegativeKeyword = KeywordName.replace(/(\[)(.*)(\])/, '$2').replace(/(\")(-*)(\")/, '$2');
NegativeKeywordOperation = TargetAdGroup.createNegativeKeyword(KeywordName)
}

SourceAdgroup.applyLabel( "Negatives copied");



Tip pro
jednickare:
Mrknete na

Python Pandas
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Priklad: Hledani vylucuijicich slov

Klicové slovo Kliky Konverze

Luxusni hodinky | 500 5000 50 100
Levné hodinky 120 600 1 600
Levné naramky 70 300 0 -

Takhle je optimalizace jednoducha (ikdyz...), ale jak to délat s vétSimi daty?

Jak rozkliGovat vzorce pro vyluéujici slova z vyhledavacich terminu?
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(trosku toho kddovani...)

import pandas

df pandas.read_csv('qgs_components.csv')
df df.replace('\+', '',regex=True)

def splitDataFre st(df,target_column,separator):
‘"' df = dataframe to split,
target_column = the column containing the values to split
separator = the symbol used to perform the split

returns: a dataframe with each entry for the target column separated, with each element moved into a new row.
The values in the other columns are duplicated across the newly divided rows.
def splitListToRows(row, row_accumulator,target_column,separator):
split_row = row([target_column].split(separator)
for s in split_row:
new_row = row.to_dict()
new_row[target_column] = s
row_accumulator.append(new_row)
new_rows = []
df.apply(splitListToRows,axis=1,args = (new_rows,target_column,separator))
new_df = pandas.DataFrame(new_rows)
new_df.to_csv('newfile2.csv', index='False"')

splitDataFrameList(df,3," ")
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Spocitejte si vykon “root” slov a vylucte nevhodné terminy

Klicové slovo Kliky Cena Konverze CPA
Luxusni hodinky | 500 5000 50 100
Levné hodinky 120 600 1 600
Levné naramky 70 300 0 -

Takhle je optimalizace jednoducha (ikdyz...), ale jak to délat s vétSimi daty?

Google

Klicové slovo Kliky Cena Konverze CPA
luxusni 500 5000 50 100
hodinky 620 5600 51 110
levné 190 900 0 -
naramky 70 300 0 -
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